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BOSCH PASSES ‘GO’ ON MONOPOLY  

CHARITY WALK FOR CHILDREN IN NEED 

  
 
Staff at Bosch Security Systems completed a 20 mile sponsored walk 

around London on Saturday 11th June in support of Children In Need. 

 

The theme of the charity walk was a ‘monopoly’ route that visited 

various locations around the city of London at which Bosch security 

equipment is installed, including four of the main train stations. It was 

estimated that the walk would take approximately seven hours to 

complete, but the team from Bosch finished in an impressive six hours 

and 15 minutes. 

 

The walk was planned in honour of a double anniversary that Bosch 

recognises this year, marking 125 years since it was established and 

150 years since the birth of Robert Bosch, the pioneering and 

philanthropic founder of the company. To celebrate these milestones, 

in the generous spirit of their founder, nine Bosch sites across the UK 

are working both individually and together on a variety of fundraising 

activities, including cake sales, raffles and family experience days, with 

the aim of collectively raising £125,000. 

 

25 members of staff from Bosch participated in the sponsored walk, 

walking at an average speed of 3.2 mph over the course of the day and 

led by Paul Wong, Managing Director of Bosch Security Systems in the 

UK. The route took in London landmarks and tourist hotspots such as 

the Olympic Stadium, Canary Wharf, the O2 Dome, Tower Bridge, the 
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London Eye, Waterloo Station, the Imperial War Museum, the Houses of 

Parliament, Charing Cross Station, and finished up at St James Park 

where the weary team were rewarded with a rooftop barbecue for their 

efforts. 

 

Paul praised the charity walk as a real success: “In addition to 

generating much-needed funds for a very worthy cause, this event was 

also a fitting demonstration of the hard work, generosity and team 

spirit exemplified by staff at Bosch and a thoroughly enjoyable and 

rewarding way to celebrate the company’s dual anniversaries. Our 

thanks go to both organisers and participants for their brilliant efforts.” 

 

Children In Need, the BBC’s corporate charity, has been selected as the 

beneficiary of all monies raised because of their mission to make a 

positive change to the lives of disadvantaged children and young people 

throughout the UK. Donations are welcomed until Friday 18th November 

and can be made by visiting the team’s JustGiving site at: 

www.justgiving.com/stgb. 

 

ENDS 

 

Contact person for press inquiries: 

Iona McIntyre 

Sean Feast 

The AGA Group  

+44 (0) 20 7330 8888 

email: imcintyre@aga.co.uk or sfeast@aga.co.uk 

 

Additional information on Bosch Security Systems and Bosch Group is available at 

www.boschsecurity.co.uk 
 
 
The Bosch division Security Systems is a leading global supplier of security, safety, and 
communications products, solutions and services. Some 12,000 associates generated 
sales of 1.36 billion euros in fiscal 2010. Protection for people's life, buildings and 
assets is the aim. The product portfolio includes video surveillance, intrusion alarm, fire 
alarm and voice evacuation systems as well as access control, management systems and 
care solutions. Professional audio and conference systems for communication of voice, 
sound and music complete the range. Bosch Security Systems develops and 
manufactures in its own plants across the world. 
Additional information can be accessed at www.boschsecurity.com 
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The Bosch Group is a leading global supplier of technology and services. In the areas of 
automotive and industrial technology, consumer goods, and building technology, some 
285,000 associates generated sales of 47.3 billion euros in fiscal 2010. The Bosch 
Group comprises Robert Bosch GmbH and its more than 350 subsidiaries and regional 
companies in over 60 countries. If its sales and service partners are included, then 
Bosch is represented in roughly 150 countries. This worldwide development, 
manufacturing, and sales network is the foundation for further growth. Bosch spent 3.8 
billion euros for research and development in 2010, and applied for over 3,800 patents 
worldwide. With all its products and services, Bosch enhances the quality of life by 
providing solutions which are both innovative and beneficial. 
 
Additional information can be accessed at www.bosch.com, www.bosch-press.com, and 
www.125.bosch.com.  
 


